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Coming together to 
provide compassionate, 
personalized care for all
A unified identity for Ascension Wisconsin 
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Ascension Mission, Vision and Values

OUR MISSION
Rooted in the loving ministry of Jesus as healer, we commit ourselves to serving all persons with special 
attention to those who are poor and vulnerable. Our Catholic health ministry is dedicated to spiritually centered, 
holistic care which sustains and improves the health of individuals and communities. We are advocates for a 
compassionate and just society through our actions and our words.

OUR VISION 
We envision a strong, vibrant Catholic health ministry in the United States which will lead to the transformation 
of healthcare. We will ensure service that is committed to health and well-being for our communities and 
that responds to the needs of individuals throughout the life cycle. We will expand the role of the laity, in both 
leadership and sponsorship, to ensure a Catholic health ministry of the future. 

OUR VALUES

OUR STRATEGIC DIRECTION

Service of the Poor 
Generosity of spirit,  
especially for the persons 
most in need

Reverence
Respect and compassion 
for the dignity of diversity 
of life

Integrity
Inspiring trust through 
personal leadership

Wisdom
Integrated excellence 
and stewardship

Creativity
Courageous innovation

Dedication
Affirming the hope and 
joy of our ministry

OUR VISION
REALIZED
FOR LIFE

Healthcare
That Works

Healthcare
That Is Safe

Healthcare
That Leaves

No One Behind

Inspired People
Trusted Partnerships
Empowering Knowledge
Vital Presence 



Our historic Sponsors chose the name Ascension 
because it invites us all to share in the healing 
ministry and implies hope and growth. 
The name “Ascension” references an account in 
the Christian scriptures when Jesus ascends to 
heaven and places his healing ministry into the 
hands of that early community, sending them forth 
to be vessels and instruments of transformation. 

Ascension came together in 1999 as a 
partnership of equals to create a jointly 
sponsored system. Rather than bearing the 
name of the sponsoring congregations, the 
new system should have a new name.
“We were very clear from the beginning 
that we wanted to create something new.” 
–Sr. Janet Fleischhacker, CSJ

There was clear consensus that the new 
name should be easy to pronounce and 
read, and that it should not be an acronym 
or include a geographic reference. It also 
should have a clear religious reference.
“Ascension was the perfect expression of 
what the new system would be. Ascension 
challenges us to embrace excellence, 
inclusiveness and reverence for all life.”  
-Sr. Marilyn Perkins, DC

Our name
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As Ascension, our founding Sponsors 
chose the use of the Christian trinity 
symbol for our logo. It is a sign that 
speaks to us and others. The Ascension 
logo’s meaning is rooted in the work of 
our healing ministry. The Ascension logo 
faces inward, reflecting our name, purpose 
and culture (Who are we? Why are we?). 
It faces outward to others as a visible 
expression of our Mission and our being 
One Integrated Ministry (What do we do? 
How do we live our Mission?). 
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The Ascension emblem is the primary symbol of 
our organization. It unifies us across businesses 
and geographies, and signals to the world who we 
are and what we stand for. Our logo reflects our 
Mission. Used consistently, it raises awareness 
and recognition of our commitment to and impact 
on innovative healthcare services.
The three colors in the symbol were chosen to 
represent the Christian trinity symbol, with green 
representing growth, blue for health and purple  
for compassion.
Like any sign, it is important that the inward 
and outward realities our logo represents are 
congruent with each other. As we all participate 
in this Mission as One Ascension we ourselves 
— through our daily work and service — become 
living “signs” to others. The integration of the 
“A” in Ascension with the trinity symbol forever 
links the two and allows us to tell the stories of 
commitment, compassion and growth of a  
health community. 

Our logo



We express who we are as a ministry to each other first. Collectively, if our actions and words build 
a loving, compassionate culture, the outside world will see who we are called to be by our Mission.

Who are we  
as Ascension?

We aspire to create a model community of inspired 
people called to compassionately serve each other and 
those in our care with generosity of spirit, reverence, 
integrity, wisdom, creativity and dedication. 

A reflection of our Mission, enabled by our 
culture, our brand is a promise to serve with 
compassionate and personalized care for all.

We are a ministry of the Church, our Mission 
rooted in the loving ministry of Jesus as healer, 
with special attention to persons who are poor 
and vulnerable.

IDENTITY

CULTURE

BRAND
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Core messages to communicate our identity externally

Coming Together to Provide Compassionate, Personalized Care for All

PERSONALIZING 
CARE

OUR PROMISE

OUR PILLARS

ASCENSION CAREGIVERS PROVIDE 
COMPASSIONATE, PERSONALIZED CARE FOR ALL, 

ESPECIALLY THOSE WHO NEED IT MOST  

COLLABORATING  
ACROSS 
COMMUNITIES

SERVING WITH 
COMPASSION 

EMBRACING 
EVERYONE

We connect many 
di�erent aspects 
of your health 
together through 
our work as a national, 
integrated network

We answer the call to 
help those in need, no 
matter who they are or 
what their beliefs

We care for everyone, 
especially those 
who are struggling, 
a�ected by poverty or 
are vulnerable

OUR VOICE

HEALING RESPECTFUL INSPIRING 

We customize care to 
the individual, based 
on a genuine interest 
in his or her well-being

By connecting every 
aspect of the care we 
provide, we make it 
easier for our patients in 
22 states and the 
District of Columbia to 
access the care they 
need and navigate our 
healthcare system 

We focus on 
helping all patients live 
the best quality 
of life possible, 
which includes 
understanding their 
wishes and respecting 
their human dignity — 
a core of Catholic 
healthcare 

In FY 16, we provided 
$1.8 billion in care and 
additional community 
benefit programs to 
people living in poverty 

We take time to 
listen to our patients 
and provide care 
that is personal 
and specific to 
their needs 

We’ll be able to bring 
the best ideas from 
across our connected 
system of 150,000 
associates and 36,000 
aligned providers to 
benefit every patient — 
here and nationwide 

We establish 
compassionate, 
enduring connections 
with our patients 
and their families

We will not turn away 
any person who needs 
our compassionate, 
personalized care, 
regardless of their faith 
or ability to pay 

We treat our patients 
with respect and 
communicate with 
them in a way they 
can understand

We’re building 
knowledge-sharing 
platforms to connect 
our caregivers to 
reliable health 
information that 
benefits each patient; 
and networks 
of experts to 
support them 

We engage our 
patients and families in 
collaborative decision 
making 
and communicate 
with them in an 
open and transparent 
way about their 
health options 

We’re extending our 
care from the hospital 
to the home … and 
looking at factors 
that impact health 
in our communities … 
to better serve our 
patients and society 

We care for the mind, 
body and spiritual 
health needs of our 
patients, physicians 
and associates 
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Core messages to communicate our identity

A health system that is able to 
connect all aspects of your mind, 

body, spiritual, and emotional 
health and wellness

Recommends approaches that are 
based on a comprehensive picture 

of you as an individual

Caregivers who listen, understand, 
respect and act on your needs

Care with dignity for every 
stage of your life

Support and encouragement 
to uplift you

A health system that connects 
every aspect of care we provide 

to our patients

O�ers opportunities to listen and 
learn what support physicians, 

caregivers, associates and patients want 
from a nationwide system

Provides opportunities for 
growth and development not 

just locally, but nationally

Helps us identify, celebrate and spread 
the best ideas from around the country 

to benefit patients locally

To Our 
Patients and
Communities

To Our
Associates

One Mission. One Integrated Ministry. One Ascension.

BENEFITS OUR MISSION AND BUSINESS

Amplifies Mission

Clarifies organizational intent

Aligns internal values 
and actions

Strengthens patient 
connections

Delivers on compassionate, 
personalized care

Supports a better 
connected system of care

Expands social justice impact

Simplifies Operations

Reduces complexity

Minimizes duplication of e�ort

Lowers brand 
management costs

Improves marketing ROI

Improves 
recruitment/retention

Continues our 
One Ascension journey

Strengthens Influence

Positively influences 
key stakeholders

Facilitates portfolio strength

Expands national service lines

Supports new 
national partnerships

Increases legislative influence

Enables managed 
care strategy

BENEFITS THOSE WE SERVE






